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Several years ago on our first visit to Arizona, my wife Tisa and I first 
came across Native American petroglyphs, or rock art, on a trip that 
included stops in many of the national parks found in the state. I 

forget now where we saw the first collection of the mysterious markings — I 
think it was probably in the painted desert of the Petrified Forest National 
Park — but we soon discovered these sites were scattered throughout the 
Southwest. 

Towards the end of that trip as we were leaving Sedona, Ariz., we stopped 
at the Montezuma Castle National Monument to visit some cliff dwellings 
once used by the Sinagua people, ancestors of the Hopi and Yavaapai tribes 
common to the area. We talked with a park ranger there, and the subject 
of the petroglyphs came up. He recommended a stop at the nearby V Bar V 

Heritage Site if we were really interested in seeing more. 
We were not disappointed. After a drive along 

some bumpy, dusty gravel roads and a short walk 
along a shady, flat trail, the impressive collection was 
easily viewed. The site consists of 1,232 images and 
is the largest known site for petroglyphs in the Verde 
Valley. Researchers believe most were produced by 
the Sinagua from about 900 to 1350 A.D. 

Their purpose is the cause for much debate 
among the experts. Some think they were inscribed 
during special religious ceremonies. Others believe 
they are merely prehistoric graffiti. Some research-
ers believe they are like a community newspaper, 
documenting times of famine, periods of plenty, and 
the day-to-day activities in the prehistoric people’s 
lives. Common symbols are signs for elements im-
portant to their livelihood — weather, animals, sun, 
moon, stars, and crops. Their full purpose and the 
creators’ intentions may never be fully known. But 
they have left an intriguing mystery for us to ponder.

Fortunately, our modern methods of communi-
cation are much easier to decipher, and we have 
relevant context we are lacking with these ancient 
petroglyphs. Plus, in this fast-moving world in which 
we live, items etched in stone soon become out of 
date and far less relevant than the timely communi-
cations our society now demands.

This month, TFC is rolling out a redesign of our 
website as part of a new emphasis on electronic 
communications. You can read more about it and the features of the redesign on page 5 of this 
issue. We are calling this electronic push Co-op 365. You may have already seen the term if you 
visit our social media outlets. The initiative reflects our commitment to helping you stay con-
nected to the Co-op community and all the products, services, and expertise we offer 24 hours 
a day, seven days a week, 365 days a year. We invite you to stop by and check out what these 
new methods offer. We will be delivering fresh content to the page and through our social media 
channels that won’t be available in print. This doesn’t mean that The Cooperator will no longer 
be relevant. We still plan to offer the content you enjoy so much in this traditional manner. But 
much of it may find its way to a new audience via these new communications methods. We hope 
you will stay connected in the way you find most convenient. Let us know your thoughts.
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Today’s readers demand timely, relevant information 
across a variety of media 

The purpose of the petroglyphs found at V 
Bar V Heritage Site in the Verde Valley south 
of Sedona, Ariz., is debated by the experts. 
The symbols reflect important elements of the 
prehistoric creators’ lives — animals, weather, 
stars, sun, and moon, among others.
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Story by: Allison Parker

Tennessee Farmers Cooperative offi-
cially launched the new version of 
ourcoop.com on July 15 during the 

annual Summer Managers’ Meeting. 
The improved website is the first phase 

of a new digital initiative TFC is calling 
“Co-op 365.” The effort’s name is derived 
from the immediate availability of infor-
mation and the opportunity for Co-op cus-
tomers to stay connected with the Co-op 
community. The website joins an enhanced 
presence on social media channels that 
will offer customers choices in how they 
receive information. 

“This initiative is an effort to make it 
easier for everyone to stay in touch with 
the Co-op,” says TFC Chief Marketing Of-
ficer Phillip Farmer. “It will help everyone 
learn more about the events, products, and 
services that the local Co-ops offer.”

Farmer adds that while digital interac-
tion cannot replace the face-to-face service 
Co-op is known for, it does serve as an 
option for people on the move who are 
looking for quick answers. 

“As a company, we are excited for ev-
eryone to see the new website,” says TFC 
Marketing and Events Coordinator Ryan 
King. “We hope some of the first things 
you notice are the modern design, easy 
navigation, and that it is mobile device 
friendly.”

The site is home to information about 
different product areas that are organized 
by category — Agronomy, Livestock, and 
Farm & Rural Lifestyle. 

The home page of ourcoop.com has the 
latest information on agriculture markets, 
commodities, and weather. The page will also 
serve as a place to see every Co-op location, 
and directions are available to the stores 
through an interactive map. 

Interested candidates can learn more about 
internships, scholarships, and the Co-op Train-
ing Program on the site, too. Electronic access 
to TFC’s monthly publication, The Coopera-
tor, is provided as well. 

Another new feature is the frequently updat-
ed “News” section on the site. TFC will post 
agriculture and product-specific content on the 
site often. Look for those on the home page 
and within different product pages. 

The new website will also be linked to TFC’s 
social media platforms including Facebook, 
Instagram, and Twitter. Social feeds are acces-
sible on the home page and feature updates on 
activities and programs. 

“We are excited for the possibilities this 
digital initiative brings to the entire Co-op 
system,” says Farmer. “And we’re confident 
that once people take a moment to visit the 
new version of ourcoop.com and check out 
all it has to offer, they’ll rely on it as a regular 
source of information.”

CO-OP NEWS

The new version of ourcoop.com is mobile device friendly, which makes it a great place, no matter where you are, to learn more about the events, products, and 
services that local Co-ops offer.

New and improved
Co-op unveils enhanced website



6    August 2019



 August 2019    7



8    August 2019

Story and photos by: Chris Villines

T here are 37,288 beef producers in Ten-
nessee. Divide that number by the 95 
counties in the state, and it calculates 

to roughly 392 producers per county.
Yeah, beef’s kind of a big deal here.
And the hard-working men and women 

who spend their days — and many nights, 
too — ensuring that a quality supply of beef is 
available to put on dinner tables deserve recog-
nition for their efforts.

With that in mind, and with Governor 
Bill Lee declaring July as Beef Month in 
Tennessee, Co-op and the Tennessee Beef 
Industry Council (TBIC) partnered together 
for a multi-pronged series of giveaways, pro-

motions, and events to celebrate the state’s 
cattle producers. 

“We wanted to do something to help 
promote beef production, which is one of 
Tennessee’s largest agricultural commodi-
ties, and to help the Tennessee Beef Industry 
Council share with producers all the ways 
their beef checkoff dollars are utilized,” said 
John Houston, Tennessee Farmers Cooper-
ative’s Feed and Animal Health sales man-
ager. “Co-op is involved in all facets of beef 
production through our ability to supply beef 
producers with virtually every input need-
ed for the beef we consume each day. It’s 
incumbent upon all of us — Co-op, TBIC, 
and beef producers — to educate consumers 
about the advantages of consuming beef.”

Valerie Bass, executive director of the TBIC, 
called the partnership “a great way to highlight 
July Beef Month and thank cattle producers 
for what they do every day.”

“These farmers raise a quality product 
that consumers enjoy,” said Valerie who, 
along with her staff at TBIC, helps inform 
and educate consumers about the health-
ful benefits of beef. “We’re proud of the 
more than 37,000 cattle producers in Ten-
nessee and happy to team up with Co-op to 
salute them.”

Headlining July Beef Month activities were 
“Beef & Burgers Days” held July 8-12 at 10 
different Co-op locations across Tennessee: 
Wilson Farmers Co-op, Lebanon and Bedford 
Moore, Shelbyville on July 8; Greene, Green-

37,288 reasons to celebrate
Co-op, Tennessee Beef Industry Council team up for July Beef Month events, 

promotions saluting the state’s cattle producers

FEATURE

Tennessee Farmers Cooperative Feed Specialist Gary Williams, left, and TFC Animal Health Procurement Manager Devon Jones man the grills at Beef & Burger Days on  
July 8 at Wilson Farmers Cooperative in Lebanon. Nine other Beef & Burger Days events were held across the state July 8-12 as Co-op and the Tennessee Beef Industry 
Council partnered to celebrate beef producers.
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eville and Washington, Jonesborough on July 
9; AgCentral, Athens and Jefferson, Dandridge 
on July 10; Warren, McMinnville and Lincoln, 
Fayetteville on July 11; and First Farmers, Lex-
ington and Lawrence, Lawrenceburg, July 12. 

Each Beef & Burger Days stop offered 
visitors free, freshly grilled hamburgers and 
beef hot dogs, giveaways, and the opportunity 
to sign up for a chance to win a $3,728 Co-op 
gift card. The Co-ops also ran a special sales 
promotion on 37 items pertinent to cattle pro-
ducers (both the gift card amount and number 
of sale items tied in to the 37,288 figure).

Co-op and TBIC staff and directors were 
ably assisted at the Beef & Burger events by 
local FFA and 4-H chapters along with rep-
resentatives of the Tennessee Department of 
Agriculture.

At the opening-day festivities in Lebanon, 
beef producer and Wilson Farmers Co-op 
director Jack Pratt was one of more than 225 
people in attendance. He was impressed by 
what he saw.

“I’m glad they’re doing something like this,” 
said Jack, who runs a commercial beef herd 
with his wife, Kalee. “We need to keep beef 
production on the forefront in Tennessee and 
let people know this is a major industry.”

Brothers Don Simms of Watertown and 
Doug Simms of Gladeville found a shady spot 
along the Co-op’s sidewalk to sit and enjoy the 
food and visit with contemporaries in the beef 
cattle business.

“This is really nice of [Co-op and TBIC] 
to do this for us,” said Don. “We’ve got to 
keep going because there’s a lot of publicity 
being given to plant-based [imitation] meat. 
People need to know where the real meat 
comes from.”

Nodding his head in agreement, Doug 
adds, “I like the fact that an event like 
this gets everybody together where we can 
discuss different things about our cattle 
operations. Maybe someone is having a 
problem, and you can talk to each other 
about it. It’s a great way to fellowship.”

Don and Doug were soon joined at their 
sidewalk seat by longtime friend and Ten-
nessee Department of Agriculture Assis-
tant Commissioner Keith Harrison, who is 
also a fellow Wilson County cattleman.

“Anytime we can draw attention to the 
beef cattle business in Tennessee, it’s a 

positive thing,” Keith said. “We appreciate 
Co-op and the Tennessee Beef Industry 
Council taking an active role in July Beef 
Month and recognizing beef producers here 
and at all the other stops. It’s a win-win for 
everyone involved.”

John reported that the 10 Beef & Burgers 
Days events attracted more than 3,000 cus-
tomers.

“It gave folks a chance to enjoy the beef they 
help produce and visit with TBIC staff and 
their Co-op friends,” he said. “It was a terrific 
way for Co-op and TBIC to say thanks for all 
our beef producers do!”

LEFT: A popular attraction at the Beef & Burgers Days events was the wheel producers could spin to win prizes courtesy of the Tennessee Beef Industry Council (TBIC). Greeting 
visitors at the booth in Lebanon for TBIC were Executive Director Valerie Bass, left, and Director of Consumer Information Janna Sullivan. RIGHT: Abby Hamblen was one of 
several FFA chapter members from Mt. Juliet and Lebanon high schools to assist with the event at Wilson Farmers.

A trio of Wilson County beef producers — from left, Don Simms, Johnny Ricketts, and Doug Simms — talk all 
things cattle as they enjoy freshly grilled hamburgers and hot dogs, chips, cookies, and soft drinks provided for 
Beef & Burgers Days attendees.
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1. Lucas Penetrating Oil Aerosol
Lucas Penetrating Oil Aerosol (#6833172) loosens rusted-on 
nuts and bolts and lubricates metal parts using a powerful 
corrosion inhibitor. The penetrating oil aerosol has wetting 
agents that ensure protection to parts exposed to the elements. 
The evaporation is slow but leaves film that fights water and 
corrosion. It comes equipped with a locking pop-up tube and 
360 applicator. Microscopic film is rust proof for up to a year 
inside or out. It is fortified with anti-seize agents with low odor. 
Applications are: nuts, bolts, hinges, bearings, sliding doors, 
bicycle chains, and other uses around the home, garage, shop, 
and office.

4. Stealth Cam  
Land Management/Game Cam QS12
Stealth Cam Land Management/Game Cam QS12 (#2132493) is a 
12-MP camo camera that features a 60-ft. range designed for land 
managers, surveillance, and home security, and hunters tracking 
potential trophies. It is equipped with an energy-efficient design, 
Quick Set programming and Burst Rapid-Fire Mode with 1–3 im-
ages per triggering. A mini USB output allows quick downloading 
in the field. The gray textured housing provides great camouflage. 
Comes with an 8-GB SD card, but can be upgraded to 32 GB. This 
camera operates on 8 AA batteries (included) and is ready to use 
right out of the box. Includes a tree strap.

FOR YOU
-------------- Priority Co-op Products

2. Frogg Toggs  
Men’s and Women’s Work Boots
Frogg Toggs work boots are a 100% waterproof mud/rain boot 
with a pull-on tab. Frogg Toggs, designed with a 5-mm neo-
prene upper, are lightweight for optimal comfort and feature a 
molded rubber outsole with molded EVA midsole. A removable 
felt shoe bed is included for added comfort. Frogg Toggs allow 
wearers to go on with their activities, rain or shine. See your 
local Co-op to view all the available sizes and styles.

3. Prowler 4 Barronett Ground Blind
The Prowler 4 Barronett Ground Blind (#683239) is an ultra-light 
hunting blind with noise-free, zipperless windows that allows 
for hunting out of three sides. The Prowler 4 Barronett Ground 
Blind sets up and takes down in seconds and slides easily into the 
included carry bag.
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-------------- NEIGHBORLY ADVICE 
EXPERTISE 

Dawn Matlock, Turf and Ornamental Coordinator

Fall lawn care might be the last thing 
on your mind during these dog days 
of summer, but planning your to-do 

list for those fall chores now will give you a 
head start on a healthy lawn next spring.

Here are four fall lawn care tips to get 
you started:

Keep up the basics.
Continue mowing and watering your 

lawn as needed. Dethatching your lawn 
is crucial for adequate air flow to grass 
roots. Also, fall is an ideal time to aerate 
your lawn, which allows oxygen, water, and 
fertilizer to easily reach the grass’s roots. If 
you don’t have an aerator, contact your local 
Co-op; many stores have them available for 
sale or rent. Take time to remove any leaves, 
especially wet ones, from the lawn and 
flowerbeds to avoid suffocating the grass 
and breeding fungal diseases. 

Consider a fall application  
of fertilizer.

Even though grass’s growth decreases in 
cooler temperatures, the grass roots and 
rhizomes continue to grow quickly. A fall 
application of fertilizer will deliver essential 
nutrients for the root growth and store nu-
trients for a healthy start next spring. Your 
local Co-op store has a variety of fertilizers, 
and employees can help you find the one 
that will fit your lawn’s specific needs. The 
Tenn-Lawn 21-8-12 Slow-Release with Iron 
(#98455) fertilizer is a good option. Fall 
is also a good time to take soil samples if 
you’d like specific recommendations for 
your lawn’s nutrient needs. 

Fall is the best time  
of year to overseed your lawn.  

The ideal germination temperature for 
cool-season turfgrass is from 60 to 85 de-
grees. First Choice Tall Fescue (#180520) 
blend will create a beautiful lawn with fine 
blades of deep, dark green. It also has excel-

lent wear resistance and lower maintenance 
requirements compared to other turfgrass-
es. The Tenn-Lawn 15-20-10 Aeration Spe-
cial Starter fertilizer (#98454) is ideal when 
starting or renovating your lawn.

Apply a pre-emergent herbicide. 
Remember last spring when chickweed 

and henbit showed their ugly heads in your 
yard?  These winter annual weeds begin 
lurking in your lawn in early fall, just 
waiting to grow. That’s why an application 
of a pre-emergent herbicide in the fall is 
vital to weed control in the spring.  How-

ever, the timing is imperative to ensure the 
effectiveness of the chemical. The most 
common chemicals used on home lawns 
for most broadleaves and annual grasses 
are Dimension or Barricade. Please keep 
in mind that these cannot be used when 
overseeding since most pre-emergents for 
weeds will also prevent grass seed from 
germinating.

Planning for your fall lawn care now 
is the first step to a beautiful lawn next 
spring. For more advice about lawn care 
tips and products, contact the knowledge-
able, friendly staff at your local Co-op.

Plan for fall lawn care now
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EXPERTISE
NEIGHBORLY ADVICE -------------- 

Brandon White, Territory Sales Manager, Victor Super Premium Pet Food 

Training, exercise, and correct nutri-
tion are essential to optimal per-
formance in working dogs. Food is 

fuel, and working dogs will run far better 
and avoid fatigue on a premium, highly 
digestible diet designed to keep the muscles 
working and the blood flowing.

Working dog breeds are typically strong, 
agile, and enduring. However, they may run 
greater risks of injury and stress. Promoting 
healthy growth through an appropriate diet 
starting as puppies allows adult working 
dogs to develop strong bones and joints and a 
well-muscled frame. Strong neck and shoul-
der muscles allow for greater lung capacity, 
better endurance, and necessary power for 
duties or sporting activities. Sensible feed-
ing may not prevent injury but may reduce 
incidences or alleviate symptoms. 

A strong, healthy body with an equally 
strong, healthy immune system has greater 
healing capacity, too. For working dogs, the 
immune, cardiovascular, and musculoskel-
etal systems are stressed during prolonged 
physical exertion. Mental health also should 
not be overlooked, and the nervous system 
may benefit from nutritional support to help 
promote alertness and improve concentration 
levels.

All dogs require a balanced diet that 
provides sufficient energy for the work they 
are bred to do. Naturally, a working dog will 
require more calories than a family pet. For 
peak performance, the diet must not only 
provide fuel for energy but also optimal lev-
els of essential nutrients the body requires 
to function efficiently.

The energy requirement of working dogs 
depends on the intensity and duration of 
the exercise as well as environmental con-
ditions. Energy-dense foods allow increased 
nutritional demands to be met during the 
season without having to give feed that 
takes longer to digest and metabolize.

Fats contain twice the energy of either 
proteins or carbohydrates, and studies on ca-
nine endurance athletes have shown that fats 

improve endurance. In dogs, 70-90 percent 
of the energy comes from fat metabolism and 
only a small amount from carbohydrates. 
This is why it’s important to provide optimal 
levels of high-quality fat for fuel.

Protein is a crucial nutrient and again 
must be highly digestible. Chicken has one 
of the highest biological values, meaning 
that it’s easily broken down to support the 
body’s structural and functional demands.

Working dogs may also benefit from 
functional ingredients such as natural 
antioxidants. The adverse affects of stress 
on both human and canine health are 
often underrated. Working dogs are par-
ticularly subject to physical stress due to 
the demands of their sport. When the body 
is under stress, free radicals are released. 
Antioxidants work against these potentially 
harmful effects.

Moderate levels of carbohydrates are 
needed for working dogs to promote sus-

tained energy. Human athletes often 
dramatically increase carbohydrate intake 
to improve the availability of glycogen for 
anaerobic energy metabolism in muscles. 
Studies have concluded that such glycogen 
loading is ineffective in canines.

High-performance dogs require higher 
levels of vitamin C, an antioxidant vitamin, 
due to increased demands resultant from 
oxidative stress, so make sure your working 
dog’s diet includes an optimal level.

Complete commercial diets are the most 
popular for working dogs due to their conve-
nience and economy. It’s an absolute must, 
however, to ensure only high-quality, highly 
digestible ingredients are incorporated into 
the working dog’s diet.

More information about choosing the 
right food for your working dog is online at 
victorpetfood.com. Visit your local Co-op 
to pick up a bag of Victor Super Premium 
Pet Food.

Because of their activity levels, working dogs naturally require more caloric intake than a regular family pet. Their 
diet needs to consist of high-quality, highly digestible ingredients as well as higher levels of vitamin C and optimal 
levels of fat for fuel.

Working dogs  
need proper nutrition 
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Story and photos by: Glen Liford

Visit most any fair in East Tennessee 
on a hot summer night and follow the 
crowd. If there’s a demolition derby, 

that’s usually where they are headed.
Participants will drive from miles away for 

the chance to take a vehicle they have worked 
on for months and smash it to smithereens. If 
the event had subtitles, it would look like an 
old Batman episode with colorful “Smash!” 
“Bang!” and “Boom!” tags appearing repeated-
ly, punctuated by the revving engines, spinning 
tires, and steaming, punctured radiators. 

There’s just something about all-out de-
struction that appeals to these folks and, like 
a car crash on the highway, draws those who 
can’t resist a look. 

At several East Tennessee fairs, in-
cluding the Appalachian Fair at Gray, the 
demolition derby is staged by Tennessee 
Slammers Bangers, an enterprise run by 
Washington Farmers Cooperative Director 
John Brown.

Like many farmers, John understands 
the value of diversification as a strategy to 
reduce the uncertainty and risk common 
to agriculture. He and his dad, also named 
John (the father and son are known as Big 
John and Little John) had a 50-cow dairy 
and raised 25 acres of tobacco at their Fall 
Branch property until 2011. They now have 
some 150 head of beef cattle and grow hay 
and straw on 600 owned-and-leased acres. 
Little John supplements his farming activi-
ties with an off-the-farm job as a school bus 

driver and the business staging demolition 
derbies at local fairs during the summer 
and early fall.

Little John began his interest in the un-
conventional motorsport as a driver in 1989. 
Crashing into the sport in a 1976 Pontiac 
LeMans, he won his first competition in a 
fluke, he says.

“Everyone else had V-8 powered cars, 
while I had a V-6,” he says with a laugh. 
“We had a flood, and nobody could move 
that far. They all overheated, while my 
little six-cylinder stayed cool.”

After that experience, Little John was 
bitten by the demolition derby bug. He 
sought out and built a number of memora-
ble cars with the help of dad over the next 
several years. Back then, the old Chevy Im-

The action and excitement of a demolition derby is a much-anticipated yearly event at fairs across East Tennessee, like this one at the Appalachian Fair in Gray. Staging these crashfests is a passion for Washington Farmers 
Cooperative Director John Brown through his side enterprise, Tennessee Slammers Bangers.
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palas were popular as were station wagons, 
and long, heavy cars like Chrysler Imperi-
als and New Yorkers, he says.

He recalls buying one particular Plym-
outh Fury from a gray-haired lady who had 
meticulously cared for the vintage car as 
long as she had owned it. Sensing Little 
John’s keen interest in the car, she remarked 
how relieved she was that it was going to a 
good home.

“I didn’t have the heart to tell her what I was 
going to do with it,” he says. 

Decent cars can be picked up for as little as 
$400 to $500, but some may spend as much as 
$2,500 to get a good car and have it prepped 
for the derby.

The action and excitement of a demolition derby is a much-anticipated yearly event at fairs across East Tennessee, like this one at the Appalachian Fair in Gray. Staging these crashfests is a passion for Washington Farmers 
Cooperative Director John Brown through his side enterprise, Tennessee Slammers Bangers.

Little John Brown, right, and his dad, known as Big John, left, worked hard to prepare vehicles that would be 
competitive when Little John was driving in the motorsports. They still enjoy attending the events together, though 
John no longer competes.

Organizers make sure to carefully inspect all vehicles for safety before allowing them to enter the ring to minimize 
the potential for injuries to the drivers. Glass and lights are removed, and fuel tanks are replaced by small boat tanks, 
which are relocated to the back seat area, among other modifications. 

LEFT: Helmets with a full face shield or safety glasses are a requirement for each demolition derby participant. 
RIGHT: At his Fall Branch farm, John Brown displays a portion of the trophies he took home as a demolition 
derby driver.

(See Demo derby, page 20)
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Demo derby
(continued from page 19)

Preparing the cars for competition is not 
that difficult, he explains. First, all the glass 
and lights are taken off. The fuel tank is re-
moved and replaced with a boat tank in the 
backseat area. The battery is often relocat-
ed, too. Some structural modifications are 
permitted, but those are restricted.

“We don’t allow any added bracing except in 
the driver’s door area,” he explains.  

Drivers must wear their seat belts and 
proper helmets with a full-face shield or 
safety glasses. 

Today’s competitors are required to use 
1980-and-up model cars, with classes for 
four-cylinder, six-cylinder and V-8 powered 
vehicles. The vehicles in the four- and six-cyl-
inder classes must be front-wheel drive, while 
participants in the V-8 class have their choice 
of front- or rear-wheel drive.

Modifications and rules are all made with 
safety foremost in mind, says Little John. And 
before the cars ever enter the ring, the area is 
thoroughly watered down to make it more dif-
ficult for cars to build up to dangerous speeds. 
Drivers are prohibited from striking another 
vehicle in the driver’s door.

“The last vehicle running is the winner,” 
he says. “Competitors are eliminated when 
they haven’t made a hit within 45 seconds 
to a minute.”

The purse for the events is $2,000, with 
the winning entry receiving $1,000 of that 
amount. Cost to enter is $25 per car, plus 
the purchase of a pit pass.

Those wanting to check out a Tennessee 
Slammers Bangers Demolition Derby can 
see the action at the Appalachian Fair in 
Gray on Aug. 23-24 and at the Tennessee 
Valley Fair in Knoxville Sept 9-11. Check 
the fair schedules for times and details. 
Visit the “Tennessee Slammers Bangers” 
Facebook page for more details. 

John, left, talks about the latest activities at his beef cattle operation with Daniel Menge, former Washington Farmers 
Co-op sales manager (now Tennessee Farmers Cooperative East Tennessee Home, Lawn, Specialty sales specialist).
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Fowler grain bin chosen for second UT mural
One of Robinson & Belew Inc.’s 65-foot-tall 

grain bins in Weakley County now serves as the 
canvas for the University of Tennessee system’s 
second “Everywhere You Look, UT” mural.

The Sharon-based grainery owned by Keith 
Fowler, a member of Tennessee Farmers Coop-
erative’s board of directors, and his family was 
selected to the second location for the mural. 

“UT Martin means a lot to me and my family, 
and it plays a vital role in our community,” says 
Fowler, a graduate of the university. “So, when 
UT asked to paint the mural, it was something 
my family definitely wanted to be a part of to 
help promote UT and UT Martin.”

The mural site, about 500 feet from US-
45E in Sharon, was unveiled on June 7 during 
a special ceremony featuring UT Interim 
President Randy Boyd and UTM Chancellor 
Keith Carver.

“Oftentimes when we think about higher 
education, we think about a campus or we 
think about a building,” said Carver during the 
ceremony. “But having it in a rural area, in an 
agrarian community on the side of a huge grain 
bin, it’s just a reminder that UT is not just on a 
campus, but it’s in the communities, and it’s in 
our farms.”

Keith Fowler’s family business, Sharon-based Robinson & Belew, Inc., is the second location in the state that 
sports the gigantic UT mural. Fowler, a member of Tennessee Farmers Cooperative’s board of directors and 
graduate of the University of Tennessee Martin, says he’s honored to have this opportunity to promote his 
alma mater and the University of Tennessee system.
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Story and photos by: Glen Liford

C
over crops are just as important as 
the money crop. 

That’s the message Jefferson 
County row crop farmer Jay Moser 

wants to communicate to his fellow producers. 
While some might see them as an after-

thought, Jay says the practice is key to all 
he has been able to accomplish on the more 
than 2,000 acres of row crops he raises near 
Jefferson City. 

Jay, who farms with son Jake and the help of 
farm manager Jonathan Mixon, relies on a mix 
of various cover crops to keep his soil in good 
shape and improve yields from his corn and 
soybean crops. The practice is an integral part 
of Jay’s efforts to be a good steward of the soil.

“Farmers really underutilize cover crops,” 
says Jay. “I have no doubt about that. It is hard 
to sell them on cover crops because they may 
not see [an immediate] benefit. They want to 
put something in the ground they can sell the 
next year. They can’t visually see [the value] or 
measure [the benefit]. It is really hard. 

“The major benefit we have gained isn’t 
weed suppression, rather it has improved our 
organic matter. Some soils that have been in 
the cover crop program are showing organic 
matter values in the 4-5% range. This organic 
matter is allowing our soils to hold more water 
in dry periods, it is furnishing nutrients to the 
crop, and is allowing those nutrients to be held 
season to season.”

“The three most important dates of the year 
are the corn planting date, the soybean plant-

ing date, and the cover crop planting date,” 
agrees Jonathan.

Jay relies on a mix of barley, Austrian 
winter peas, crimson clover, and vetch for 
his cover crops, and says he may try some 
brassica this fall.

Jay began his experience using cover 
crops with vetch because it was winter 
hearty, he says. 

“We put it down because it furnished 
nitrogen for the corn crop and gave us a 
cover that often stayed through the sum-
mer if it was sown thick enough. It would 
give us some moisture-holding advantage 
during dry periods.”

Always seeking a better solution, Jay 
added rye to the mix. But it required more 
intensive management and posed challeng-

Jay Moser, left, believes cover crops are just as important as the money crops he grows as an integral part of his more than 2,000 acres of row crops in Jefferson County. Here, 
Jay and farm manager Jonathan Mixon, center, discuss the advantages of specific cover options with Tennessee Farmers Cooperative Agronomy Specialist Tom Bible at the 
Moser farm in March.

Standard practice
Jay Moser relies on cover crops to help manage soil health, fertility, and yields

FEATURE
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es when the weather was uncooperative. 
He recalls one particularly wet spring 
when the rye got “out of hand and couldn’t 
be managed.”

“We had about 150 acres we never planted 
because the rye got ahead of us,” he says. “We 
couldn’t get the planter through it. It [grew 
higher than] the tractor cab, and it kept wrap-
ping around the gears [on the planter]. We 
tried ‘bushhogging’ it, and we couldn’t even do 
that. We just gave up and stopped using it.”

Jay says he realizes rye can be a good choice 
when managed properly and the weather coop-
erates, but he has chosen to use barley instead.

“It doesn’t grow as tall, it’s easy to manage, 
and it has a prolific root system,” he explains. 
“It’s worked for us.”

Some producers rely on a much more com-
plicated mix for their cover crops, says Jay. 

“They may have 10 or 15 different covers,” 
he says. “It gets to be a management issue at 
some point. I don’t know how important it is to 
mix it up like that.”

The practice has improved his soil’s health, 
however, and he believes the method has in 
turn increased yields. He cites how a mistake 
in applying nitrogen confirmed his belief.

Jay had test plots on the farm several years 
ago, and once half were harvested the aver-
age was 252 bushels per acre. They had used 
a 12-row injector to apply the liquid nitrogen 
with a rolling coulter under pressure in the 
middle. After the corn got waist high, Jay 
could see they had missed 12 rows with the 
nitrogen application. 

“When we shelled the corn, we kept that 
1,000-foot strip out and weighed and measured 
it separately,” he says. “Those 12 rows yielded 
159 bushels with no nitrogen. It had to get it 

somewhere. If you do the numbers, you’re still 
better off to do the nitrogen to get 252, but 
159 bushels was pretty significant without any 
[nitrogen] put in. It was coming out of that 
ground where we had cover crops.

“Our cover crop program is the key to the 
yields we’ve had, in my opinion,” he adds. “It’s 
as important as our no-till practice, the variet-
ies we select, and the fertility levels.”

Jay suggests that producers looking to add 
the practice of using cover crops to their opera-
tion should make that decision so the plan is in 
place at harvest.

For assistance with selecting cover crops to 
fit your needs, visit with the professionals at 
your local Co-op.

Jay recognizes that cover crops are important to 
ensuring his success as a steward of the soil.

Jay, left, shows Tom Bible the Phillips harrow that Jay credits with helping him get a good stand of cover crops after 
the seed is broadcast. Its durable construction means it has almost trouble-free operation and the machinery helps to 
get the seed in good contact with the soil for adequate germination. 

Carol Reed of Martin was recently 
named executive director of the Ten-
nessee Corn Promotion Council (TCPC). 
TCPC works to support Tennessee corn 
growers in the state in conjunction with 
the Tennessee Corn Promotion Board and 
the Tennessee Corn Growers Association.

“I am honored to have the opportunity 
to work with, and on behalf of, the corn 
producers of Tennessee,” Reed said. “With 
the passage of the Tennessee corn check-
off, the state’s corn growers placed their 
confidence in the TCPC to implement 
programs that will develop and enhance 
a sustainable environment for Tennessee 
corn growers. I am grateful for the oppor-
tunity to be on the ground floor of this 
important initiative.” 

Reed’s lifelong passion for produc-
tion agriculture is evident in her nearly 
20-year stint with the Weakley County 
Farm Bureau board of directors. She is 
also the former executive director of 
the Northwest Tennessee Entrepreneur 
Center, where she focused her efforts on 
working with start-ups, young farmers, 
and existing ag-related businesses in the 
area. She serves on the advisory board 
of the UT Martin College of Business and 
Global Affairs.

Reed and her husband, David, have 
a Century Farm in Weakley County that 
produces corn, soybeans, wheat, and hay.

TCPC operates out of the West 
Tennessee AgResearch and Education 
Center in Jackson. Reed can be reached 
at creed@tncornpb.org or 731-819-7111.

Reed to lead 
Tennessee Corn 
Promotion Council
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Tennessee pork producer delegates will be elected 
Thursday, Aug. 8, to the 2020 National Pork Producers 
(Pork Act) Delegate Body. The vote will be held at 2:15 
p.m. (CST) in the side lobby of the Cool Springs Marriott, 
located at 700 Cool Springs Blvd. in Franklin. 

All Tennessee pork producers are encouraged to attend 
the election, which will take place in conjunction with  
the Tennessee Pork Producers Association’s executive  
committee meeting.

Eligibility requirements for delegate and election partic-
ipation include that the producer is 1) at least 18 years old; 
2) a resident of the state of Tennessee; and 3) up-to-date 
on assessment payments. Interested candidates are encour-
aged to bring a sales receipt in order to verify  
proof of sale and checkoff requirements for hogs sold in  
the individual’s name.

These elected delegates will represent Tennessee at the 
2020 National Pork Forum to be held March 4-6 in Kansas 
City, Mo.

For more information, contact Tennessee Pork Produc-
ers Association at 13994 Versailles Rd., Rockvale, Tenn., 
37153, or 615-274-6533.  

Pork producer  
delegate elections 
set for Aug. 8

The deadline for Tennessee Agricultural Enhancement Program (TAEP) 
reimbursement requests is Sept. 1, 2019. Payments will be based upon 
eligible expenses used for program items.

Keep the following in mind on requests:
1. Receipts prior to Oct. 1, 2018, or for in-kind services are not eligible. 
2. Equipment, used or leased, is not eligible unless otherwise noted, nor 

is labor provided by the applicant.
3. Applicants can’t be reimbursed for purchases from a business where 

applicant participates in ownership (producer cooperatives excluded).
4. Applicants can’t combine projects and submit multiple reimburse-

ments for the same item.
5. Documentation must be postmarked or hand delivered by the dead-

line. Applicants should submit requests as soon as projects are completed.
6. Only one reimbursement is allowed per program approval. Projects 

must be completed by request deadline.
7. Falsifying information submitted to the Tennessee Department of 

Agriculture (TDA) may result in ineligibility for present and/or future TDA 
programs as well as civil litigation or prosecution.

The TDA can reserve, modify, or reject any and all reimbursement  
requests at its discretion. 

Deadline set for Sept. 1
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Story and photos by: Chris Villines

Jimbo Conner had the will, but not the 
way to turn his Sevierville walking horse 
operation, Snappwood Farm, into a 

premier training facility for his horses and the 
horses boarded at the farm by outside owners 
from as far away as California.

Then he met Chris Helton. Everything 
changed.

With Chris coming on board as trainer in 
2013, Snappwood, established in 2004, has 
steadily climbed the ranks of the industry’s top 
show-grooming grounds. A Hawkins County 
native, Chris oversees a stable of 26 equine 
athletes, putting them through their daily pac-
es to be show-ready.

“We’ll typically get here about 7 o’clock 
in the morning and train horses all day until 
around 5 or 6 o’clock,” says Chris, who is as-
sisted in the operation by Brandon Ailshie and 
Wesley Allen. “It’s a lot to pack into every day, 
but I love it and can’t imagine doing anything 
else. These horses are a pleasure to ride.”

For evidence of Snappwood’s ascent, look 
no further than last year’s National Walking 
Horse Celebration in Shelbyville, the “Super 
Bowl” event of the annual show circuit which 
runs this year on Aug. 21-31. Snappwood leases 
a satellite barn in Shelbyville.

At the 2018 Celebration, both Jimbo and 
Chris took home world championships — 
Chris aboard Playing Gin in the Three-Year-
Old World Grand Championship and Jimbo 
aboard Jose’s Red Rock in the Owner Amateur 
Novice Riders on Novice Walking Horses 
World Grand Championship.

“That really put us on the map,” says Jimbo, 
whose company, Conner Properties, owns 
several developments in the Sevierville/Pigeon 
Forge/Gatlinburg area. “A lot of folks didn’t 
know much about us, but they do now.”

Jimbo says his sky-high confidence in Chris 
has only grown over time.

“It only took a year or two of him being here 
for me to realize that Chris can train with any-
body out there,” says Jimbo. “He takes his work 
seriously, handles himself right, treats people 

with respect, and has a great reputation in the 
industry. On top of that, he’s a super trust-
worthy person who’s pleasant to be around.”

Chris explains that there are checkpoints he 
looks for in each horse he trains.

“With a good walking horse, you’ve got to 
have one that’s kind of big, has a long neck, 
and solid leg definition,” he says. “We want the 
horse to have that long stride and shake their 
head hard up and down. There’s a lot to it. You 
can tell a good one from an average one, even 
if you know nothing about horses.”

Chris makes a proper nutritional plan for 
these high-performance animals a priority. 
Plenty of hay and water are a must. And at 
the top of their requirements, he stresses, is 
having a premium-quality feed that provides 
the essential energy, vitamins, and minerals on 
a daily basis.

After trying different rations, Chris consult-
ed with Smoky Mountain Farmers Cooperative 
in Sevierville, where Manager Clint Hodges 
listened to what the professional trainer was 
looking for in a feed. 

‘On the map’
Sevierville’s Snappwood Farm is gaining fanfare with its  

expertly trained, championship-level walking horses

FEATURE

Chris Helton takes a break aboard Smoky Mountain Strong, a 2-year-old stallion and one of 26 Tennessee walking horses he trains at Snappwood Farm in Sevierville. Chris puts 
these horses through the paces to prepare them for horse shows throughout the South, including the prestigious National Walking Horse Celebration in Shelbyville.
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“Right off the bat, Chris told me he didn’t 
want to go the route of a cheaper feed be-
cause he would wind up having to feed more 
of it, which wouldn’t work out,” Clint says. 
“When you’re working these performance 
horses like they do at Snappwood, it can be 
hard to keep weight on them. They have to 
travel a lot to shows and may have to ride a 
in a trailer for several hours. So they have to 
have a good feed in them to keep feeling well 
and performing at their best.”

With this in mind, Clint and his Co-op 
team recommended one feed that checked all 
the boxes: Co-op Pinnacle 1400 (#321). This 
pelleted, higher-fat formula is designed to pro-
vide performance-level nutrition to horses in a 
variety of life stages and activity levels.

“I’ve used a lot of different feeds over the 
years, but the Co-op feed has by far done 
the best for us,” says Chris, who gets bulk 
delivery of the Pinnacle ration from Smoky 
Mountain Farmers Co-op and purchases 
it by the bag from Bedford Moore Farm-
ers Co-op when in Shelbyville. “You can 
go through and look at all our horses and 
see that they stay big and thick and shiny. 
They’ve got to have that presence about 
them because if someone comes in here 
with a horse, they spend a lot of money 
every month for us to ride that horse and 
take care of it. They need to look like show 
horses. The Co-op Pinnacle 1400 helps 
with that a lot.”

Chris adds that the versatility of Pinnacle 
1400 is another plus.

“We raise babies and have foaling mares and 
the 1400 is good for everything, from the show 
horse to a mare,” he says. 

That’s key, Jimbo says, because these young-
er horses could be the champions of tomorrow 
for Snappwood Farm and add to the growing 
number of blue ribbons they’ve collected.

And these horses will soon have more room 
to roam. Jimbo purchased 25 acres close to the 
current farm site and will start construction 
later this year on a new, enhanced training 
facility that he hopes to have ready by spring 
2020. Among its features will be a covered 
riding arena that measures 100 feet long by 
250 feet wide and a 40-stall barn with state-of-
the-art feeding and watering systems.

“We want to have a more useable, 
horse-friendly facility,” stresses Jimbo. “We’ll 
have better areas to ride and train. The 
bottom line is we’re always looking for ways 
to improve.”

For more information about Snappwood 
Farms training, call Chris Helton at 423-921-
4086. To learn more about Co-op Pinnacle 
Horse Feeds, visit www.co-opfeeds.com or 
with the professionals at your local Co-op.

Since establishing Snappwood in 2004, owner Jimbo Conner has based the operation out of this barn on his 
home property. Construction will begin later this year on a larger barn that includes 40 stalls and a 100-by-250-
foot riding arena.

LEFT AND RIGHT: Co-op Pinnacle 1400 is the feed ration of choice at Snappwood Farm. Chris says he’s tried other 
brands and custom blends, but the Pinnacle 1400 has proven to be superior.

Chris, right, says he values the service and expertise he gets from Co-op employees like Tennessee Farmers 
Cooperative Feed Specialist Jessica Young, left, and Smoky Mountain Farmers Cooperative Manager Clint Hodges.
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Co-op In Focus

On June 7, Carroll County Shooting Sports Park in Huntingdon 
again hosted the Shooting Hunger West Sporting Clays Fun 
Shoot. Co-op was well represented with two Tennessee Farm-
ers Cooperative and several member Co-op teams compet-
ing. Pictured are members of TFC’s Agronomy Division team 
during their flight. The event helps provide meals through 
Second Harvest Food Bank of Middle Tennessee and Mid-
South Food Bank of Memphis. — Photo by Alaina Staggs
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RECIPES WHAT’S COOKIN’? -------------- 
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August is the time of year when summer fun begins to wind down, but that doesn’t mean 
you can’t enjoy these juicy flavors year-round! Try your hand at these scrumptious peach 
dishes from fellow Cooperator readers. 

Squash, cauliflower, and sweet potatoes — oh my! Nothing 
is cozier than a hearty vegetable stew or fresh serving of crisp 
veggies as the autumn leaves fill the air. Healthy and hearty, 
vegetables including pumpkins, carrots, and celery are packed 
with health benefits such as a surplus of iron and other essential 
minerals. Share with Cooperator readers how easy it can be to 
incorporate your harvest time go-to’s. 

Send us your favorite fall vegetable recipes — turnips, squash, 
beets, pumpkin, and many more. The person submitting the recipe 

judged best will be named “Cook of the Month” for the October/
November Cooperator and receive $10. Others sending recipes 
chosen for publication will receive $5, and each winner will also 
receive a special “What’s Cookin’?” certificate.

Monday, Sept. 2 is the deadline for your fall vegetable recipes.
Only recipes with complete, easy-to-follow instructions will 

be considered. Send entries to: Recipes, The Cooperator, P.O. 
Box 3003, LaVergne, TN 37086, or email them to pcampbell@
ourcoop.com. Include your name, address, telephone number, and 
the Co-op with which you do business. Recipes that are selected 
will also be published on our website at www.ourcoop.com.

Fall in love with “Fall Veggies”

Quick Peach  
Cobbler

Bonnie Darnell
Shelbyville
Bedford Moore  
Farmers Cooperative

½ cup butter
4 cups sliced peaches
1 cup milk
2 cups sugar, divided
1 cup self-rising flour
Melt butter in a 13x9-inch 

pan. Combine flour, 1 cup sugar, 
and milk. Mix well. Pour over 
melted butter; do not stir. Com-
bine peaches and remaining cup 
of sugar in a saucepan; bring to a 
boil. Pour over batter; do not stir. 
Bake at 375º for 30 minutes or 
until browned.

Mama’s  
Old Fashioned 
Peachbuckle

Barbara Bible
Chuckey
Greene Farmers Cooperative

Ingredients for batter:
4 cups washed and 

sliced peaches
1 cup sugar – divided
1 teaspoon almond flavoring
1⁄3 cup butter – softened 
¼ teaspoon salt
1 teaspoon baking powder
2 unbeaten large eggs
1 cup plain flour
Ingredients for topping:
Juice from peach slices
2 tablespoons plain flour
½ teaspoon cinnamon

Sugar and cinnamon to 
sprinkle on top after baking

Mix sliced peaches and ½ 
cup sugar; let stand for 1 hour. 
Drain the juice and save; add 
almond flavoring to peach 
slices. In separate mixing 
bowl, mix the ½ cup sugar and 
1⁄3 cup softened butter until 
creamy; add dry ingredients 
and unbeaten eggs and mix 
well until blended. Pour in a 
greased and floured 10x10-
inch baking dish. Arrange the 
peach slices on top of the 
batter. Mix the ingredients for 
the topping – juice, flour, and 
cinnamon – and pour over the 
top of the peaches. Do not stir 
into the batter. Bake at 350º 
for about 40 minutes or until 
an inserted knife comes out 
clean. After baking, sprinkle 
on top with additional sugar 
and cinnamon. This is good 
served warm with vanilla ice 
cream or just by itself!

Peach Pie Filling 
Fruit Salad

Teresa Vinson
Union City
Obion Farmers Cooperative

21 ounces peach pie filling
16 ounces mandarin oranges 

(drained)
16 ounces pineapple tidbits 

(crushed, drained)
10 ounces maraschino cher-

ries (pitted, stemmed, and 
drained)

1 banana (sliced)
½ cup coarsely chopped 

walnuts (optional)
Mix all the ingredients togeth-

er and refrigerate until serving. 

Peach Ice Cream
Nila H. Fugate
Rogersville
Hawkins Farmers Cooperative

1 quart whole milk
1 (10 oz.) package miniature 

marshmallows
1 can sweetened  

condensed milk
2 cups half and half
2 cups sugar
3 cups very ripe peaches, 

mashed
Heat milk and marshmallows 

over medium heat until melted, 
stirring constantly. Remove from 
heat and add sweetened con-
densed milk, half and half, sugar, 
and peaches. Pour into ice cream 
freezer and freeze according to 
manufacturer’s directions.

Peach Cream Pie
Jo Ann Hughes
Tompkinsville, Ky.
Macon Trousdale  
Farmers Cooperative

1½ cups all-purpose flour
½ teaspoon salt
½ cup butter or margarine
Filling:
4 cups fresh or frozen un-

sweetened sliced peaches
1 cup sugar, divided
2 tablespoons all-purpose 

flour
1 egg
½ teaspoon vanilla extract

¼ teaspoon salt
1 (8 oz.) cup sour cream
Topping:
1⁄3 cup sugar
1⁄3 cup all-purpose flour
1 teaspoon ground  

cinnamon
¼ cup butter or margarine
Combine flour and salt; cut in 

butter until crumbly. Press into a 
9-inch pie plate. Place peaches in 
a bowl; sprinkle with ¼ cup sugar. 
Combine flour, eggs, vanilla, salt, 
and remaining sugar; fold in sour 
cream. Stir mixture into peaches; 
pour into crust. Bake at 400º for 
15 minutes. Reduce heat to 350º; 
bake for 20 minutes. For topping, 
combine sugar, flour, and cinna-
mon in a small bowl; cut in butter 
until crumbly. Sprinkle over the 
pie. Return oven temperature to 
400º; bake for 15 minutes longer. 
Cool. Yield: 6-8 servings. 

Peach Dumplings
Joan Rutherford
Luttrell
Union Farmers Cooperative

2 cans crescent rolls
2 sticks butter or margarine 

(melted)
1 large can peach halves 

(save juice)
1 cup sugar
1 cup peach juice
Dash cinnamon
Spray a 9x13-inch baking 

dish. Wrap rolls around peach 
halves. Put in pan. Mix sugar, 
juice, and butter. Pour over rolls. 
Sprinkle with cinnamon. Bake at 
325º until brown.

Recipe
of the month
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Our Country Churches

286th in a series to show where our rural Co-op friends worship

First Baptist Church of  
Cumberland City in Stewart County

First Baptist Church of Cumberland City is located at 500 Main 
Street in Cumberland City. This Stewart County church has a rich 
history beginning with its establishment in August of 1914. Join 
them each week for Sunday school at 10 a.m. followed by the 
worship service at 11 a.m. 
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Story and photos by: Sarah Geyer

Chester County’s Tim Bishop knew at 
a young age what he wanted to be 
when he grew up – a farmer and a 

truck driver. 
“I was obsessed with both at an early age,” 

says the Enville native. “I loved helping out my 
dad [James] on our small farm and hanging 
around the uncles on my mom’s [Faye] side 
who drove trucks.”

In most cases, careers dreams in childhood 
are usually left there, but not for Tim.  He 
never outgrew his two boyhood passions or 
wavered from his desire for a dual career. 

After graduating from Adamsville High 
School in 1978, Tim wasted little time finding 
100 acres of his own to farm, and three years 
later, when he turned 21, he started driving a 
truck, too.

“I’d leave out on Sunday and be gone for 
days and as soon as I got home, I’d get on the 
tractor and head to the field,” he says. “When 
you’re only home a day or two, rain or wet 
fields can cause a lot of stress.”

By the early 1990s, Tim was ready to ex-
pand and over the next 15 years, he increased 
his farming operations to more than 450 
acres. This growth, he says, would not have 
been possible without his family. His wife, 
Lisa, who recently retired after 22 years as a 
preschool teacher and director, handled the 
financial side of the business, while his dad, 
in addition to a full-time public works job and 
farming a few acres of his own, took care of 
his son’s farm when Tim was on the road. 

When James passed away in 1998, Tim’s 
long-time friend and fellow farmer Jeff 
Hutton stepped in for the next few years to 
help fill the void. Tim continued to increase 

his acreage and, when it reached 750 acres 
in 2004, he knew it was time for full-time 
help, so he hired Rick Ooley.

“Even with Rick working full-time, there’s 
no way I could have managed that acreage 
without Tombigbee [Transfer Company],” 
says Tim, a long-time driver for the Adams-
ville-based company. “[My seniority there 
meant] I could pick and choose which loads to 
haul and had priority when scheduling vaca-
tion days.” 

When the company announced it was 
closing in 2008, Tim was faced with a diffi-
cult decision.

“I could continue driving a truck,” he says. 
“But I’d be a new employee for another com-
pany. There’s no way I could drive those long 
hauls again and farm 750 acres.”

After nearly 30 years of life as both a truck 
driver and a row crop producer, Tim chose to 
focus solely on farming. 

“With our daughter, Brittany, still in high 
school, it was the perfect time to be home,” 
says the proud father. “I got to attend her 
high school and college awards ceremonies, 
banquets, and all of her graduations – from 
Adamsville High, [University of Tennessee 
at] Martin, and pharmacy school at Union 
[University].”

Today, with more than a decade of full-
time farming under his belt, Tim’s internal 
clock remains true to his time as a long-
haul trucker – driving at night when traffic 
was light and sleeping four to six hours 
during the day.

“I’m still a night owl and that probably won’t 
change,” he says with a grin. “I’ve settled into 
farming, but I’ll always love the night life.”

Most who know him would agree that Tim 
has “settled” into agriculture. He has contin-
ued to increase his acreage, this year planting 
1,500 acres of soybeans and corn and 900 
acres of cover crops. 

“I just love farming,” says the chairman of 
First Farmers Cooperative’s board of directors. 
“Especially the challenge of seeing what I can 
do with a crop and then trying to get better 
every year.”

FEATURE EVERY FARMER HAS A STORY ---------

Trucks, farm dirt,  
and boyhood plans

For nearly three decades, Enville’s Tim Bishop fulfilled his childhood dream  
of being both a long-haul trucker and a row crop producer

In 2008, Tim Bishop retired from trucking to focus on farming full time. Since then, the Enville native, who also serves 
as chair of First Farmers Cooperative’s board of directors, has more than doubled his operation, currently raising 
soybeans and corn on 1,500 acres, with 900 in cover crops, on farmland in Chester and McNairy counties.

with Tim Bishop
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“When I was a kid, I knew I wanted to be two things  
when I grew up – a truck driver and a farmer. Sure enough, that’s what I’ve done.  

I’ve been blessed to be able to live out my childhood dream.” – Tim Bishop
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